NAME OF
AWARD

CRITERIA

NOMINATION -
APPLICATION PROCESS

TIME AWARD TO BE
PRESENTED

1 CHURCH TEAM SPIRIT TEAM SPIRIT CHECKLIST TEAM CAPTAIN COMPLETES & | AT CLOSING CEREMONIES
TURNS IN CHECKLIST BY

2 CIVIC TEAM SPIRIT 7:30AM SATURDAY A.M.

3 CORPORATE TEAM SPIRIT

4 SCHOOL TEAM SPIRIT

5 SPIRIT OF ADVOCACY TEAM THAT PROMOTES STEERING COMMITTEE SATURDAY MORNING
ACSCAN.ORG WEBSITE AND
LATEST CAMPAIGN (WHY DOES
BIG TOBACCO TARGET
CHILDREN?)

6 SPIRIT OF COMMUNITY TEAM THAT HELPS ANOTHER RFL TEAM NOMINATION SATURDAY MORNING
RELAY TEAM WITH OR AT (FORMS AT ACTIVITIES INFO
RELAY TENT)

7 SPIRIT OF FUNDRAISING TEAM WITH HIGHEST PER N/A — BASED ON FUNDS SATURDAY MORNING
CAPITA FUNDRAISING DOLLARS | TURNED IN AND POSTED AT
(TOTAL $$ DIVIDED BY NUMBER | 7:30 A.M. SATURDAY
OF TEAM MEMBERS)

8 SPIRIT OF GIVING TEAM THAT PROVIDES MOST STEERING COMMITTEE - SATURDAY MORNING
VOLUNTEERS OR VOLUNTEER VOLUNTEERS
HOURS TO RELAY

9 SPIRIT OF GROWTH TEAM THAT RECRUITS MOST STEERING COMMITTEE - SATURDAY MORNING
NEW TEAMS OR TEAMMATES TO | TEAM DEVELOPMENT
RELAY

10 | SPIRIT OF MISSION DISPLAY 5 ACS MISSION STEERING COMMITTEE - SATURDAY MORNING
DELIVERY: REACH FOR ACTIVITIES
RECOVERY, ROAD TO
RECOVERY, LOOK GOoD FEEL
BETTER, ACS WEBSITE, ACS
TELEPHONE #.

11 | SPIRIT OF PARTICIPATION | TEAM WITH MOST GROWTH BASED ON FUNDS TURNED IN SATURDAY MORNING
FROM PY WHILE MEETING AND POSTED AT 7:30 A.M.
$100 MIN PER TEAM MEMBER SATURDAY

12 | SPIRIT OF PREVENTION TEAM THAT BEST DISPLAYS OR | STEERING COMMITTEE FRIDAY EVENING W/
PROMOTES CANCER CAMPSITE AWARDS
PREVENTION (IE: SUNSCREEN,
HATS, FRUITS & VEGETABLES)

13 | SPIRIT OF RELAY TEAM WITH THE MOST INDIVIDUAL LAP COUNTERS SATURDAY MORNING
INDIVIDUAL MEMBERS THAT (CAN BE STAMPED AT
WALK THE ENTIRE NIGHT ACTIVITIES INFO TENT

THROUGHOUT THE EVENT(+)

14 | SPIRIT OF SURVIVORSHIP | TEAM THAT REGISTERS MOST SURVIVORS COMMITTEE — FRIDAY EVENING
SURVIVORS KIDS WALK

15 | SPIRIT OF YOUTH TEAM THAT HAS MOST KIDS WALK COMMITTEE SATURDAY MORNING

PARTICIPANTS IN KIDS WALK




ACS CAN's latest advertisement — may be used to pro mote ADVOCACY

Why does Big Tobacco target children?

It's simple:
- 90% of all smokers had their first cigarette before age 18
- Each day, 4,000 kids light their first cigarette



